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1.
Compulsory (Case Study):
In today's increasingly competitive global markets, building customer loyalty and retaining profitable customers is a critical component in any company's success. Critically evaluate this concept underlying the principles and strategies followed in the current marketing world.

2.
Define Strategic Market Analysis. Explain the various statistical tools in marketing 
decision making.

(OR)

3.
What are the alternative pricing strategies available to the marketer who wants to introduce a new product in a highly competitive market? Explain the factors affecting the pricing decisions.

4.
Discuss the training and developmental needs for emotional intelligence used for marketing a product.

(OR)

5.
Define Emotional Intelligence. Explain the significance of emotional intelligence for marketing the goods and services in the current marketing environment.

6.
Enumerate the various negotiation skills for effective marketing of a product in today’s marketing world.

(OR)

7.
Explain the steps involved in planning and execution of strategies involved in negotiation skills for marketing.

8.
Discuss the strategies followed in marketing the services by the various emerging service industries.

(OR)

9.
Enumerate the various marketing mix for the effective marketing of financial services.







