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Answer ALL questions (5 x 20 = 100 Marks)

1.
a.
Explain the objectives and importance of sales promotion. 





(10)
b.
Explain different types of personal selling. 









(10)

(OR)
2.
Discuss with example different methods of sales promotion.
3.
Discuss in detail Economic and social effects of advertising.
(OR)

4.
a.
Discuss the objectives of Advertising. 










(10)

b.
Discuss the various types of ad-agencies. 









(10)

5.  
a.
“Media is the message”—do you agree, discuss this statement.





(10)

b.
Bring out any three strength and weakness of (i) Regional news paper (ii) Television 
(10)

(OR)

6.    Select any two products which has used media as an effective tool to reach the market, discuss     

this with reference to its media advantage.

7.
a.
What is creativity? Discuss the creativity process in brief.






(10)

b.
Discuss various elements of a good layout.









(10)

(OR)

8.
Discuss in detail the various elements of copywriting for print advertising.

9.
Case Study : (Compulsory)
Create a promotional mix for a Telecommunication product to be launched in India by an European company.







