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Answer ALL questions (5 x 20 = 100 Marks)

1. 
Case Study: (Compulsory)
The following are the list of sales data for the paint industry in India between the years        1999 - 2000 

Year – wise date for the paint industries

	Year
	Sales

(No of units)
	No. of competitor

	1999
	150000
	2

	2000
	250000
	2

	2001
	350000
	2

	2002
	450000
	3

	2003
	600000
	4

	2004
	650000
	4

	2005
	750000
	4

	2006
	850000
	4

	2007
	1000000
	4

	2008
	1050000
	4

	2009
	1300000
	5


Questions:
a. 
Analyse at which stage of the PLC the product is in as on the year 2009 and what would be 
its next stage.

b. 
What are the reasons behind your classifications? 

c. 
Suggest suitable strategies based on your observation.

2.
What is a product? Explain the significance of product planning

(OR)

3.
a. 
Explain the new product development process.

b. 
Outline the factors affecting success and failures of new products.

4.
a. 
What do you mean by test marketing?

b. 
Depict the types and factors influencing the conduct of test marketing with suitable examples.

(OR)

5.
Explain the techniques adopted by a consumer durables manufacturer during concept development stage of a product.

6.
a. 
Explain the Adoption and Diffusion of Innovation process and its characteristics.

b. 
Bring out the differences between Adoption and Diffusion of Innovation process.

(OR)

7.
a. 
Define the term ‘Product Market Analysis’. 

b. 
Explain PMA dimensions with suitable examples.

[P.T.O]

8. 
Elucidate the product launch techniques by listing out the merits and demerits of each technique.

(OR)

9.
a. 
If you are appointed as a General Manager of Marketing in an MNC, what are the essential 
qualities you look for in appointment of a Product Manager?

b. 
What is the job profile you would assign to him?







