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Answer ALL questions (5 x 20 = 100 Marks)

1.
What is an advertising Agency? What are the types of advertising agencies? Discuss the functions and role of advertising Agency. 

(OR)

2.
Explain Advertising Budget process.  Discuss the various approaches to setting the advertising budget.

3.
Define alternative marketing. Why is alternative marketing used to-day? Discuss the alternative marketing campaigns.

(OR)

4.
Internet will play a major role in advertisement –comment.
5.
What is content analysis? How do you go about advertisement content analysis?

(OR)

6.
a.
Advertisers who ignore research are as dangerous as generals who ignore decodes of 
enemy signals - explain.


b.
Discuss two methods each, for advertising pre-testing and post-testing.

7.
Describe the bases and criteria used for market segmentation.
(OR)

8.
Write short notes on:


a.
Q-Methodology

b.
Audience measurement

9.
Compulsory (Case study):
Simson is the leading manufacturer of bicycles.  The company uses television as its main advertising media.  The advertisement focuses on the quality of the product.  Now, the company is planning to introduce immobile exercise bicycle, for fitness conscious people of the higher middle income category, for domestic exercise training.  The company wants to adopt the same theme and media for advertising this new product.

Question:

Do you agree with the company’s approach to advertising for this new product? Can you offer a better alternative?







