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1.
Case study (Compulsory):

Nestle has launched brands Quality street, Lion and After Eight (Chocolates).  These brands are being imported from Europe.  Quality Street is an assortment of chocolates priced at `. 175 for 218 gm.  After Eight is a popular adult chocolate priced at `. 125 for 200 gm and Lion is a caramel wafer priced at `. 20 for a 45 gm bar.  (Kit Kat is priced at Rs. 6 for a 17 gm bar and has a chocolaty taste while Lion has a crunchy taste).  The brands have different tastes and will appeal to different target segments (though the target segment is one which may have already been exposed to these brands during visits abroad).  These brands have been introduced in metros in upmarket stores which sell imported food products.  The packaging of these brands bears the label “Imported by Nestle India Ltd.” indicating that they may be better than smuggled ones (which may be stale).
Question:

Suggest suitable media/media vehicles for promoting these brands.  Give reasons in support of your answer.   

2.
Explain the various elements in communication process.
(OR)
3.
Discuss the benefits or importance of advertisement.
4.
Discuss the economic impacts of advertising.
(OR)

5.
Describe the various methods of setting advertising budget.
6.
In Electronic Media, explain the importance of television with its merits and demerits.                                                                                                  
(OR)

7.
Discuss the various types of newspaper advertising. Also explain the advantages and disadvantages of newspaper advertising.                     
8.
Discuss the various basic formats or elements of copywriting for print advertising.     
(OR)

9.
Explain the various steps in the visualization process and creativity. 






