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Answer ALL questions (5 x 20 = 100 Marks)

1.
Define research.  Explain the objectives of a research.

(OR)

2.
Briefly explain the different types of hypotheses.

3.
What is meant by Questionnaire?  Bring out the merits and demerits of a Questionnaire.

(OR)

4.
What are the steps to be taken to make the sample useful and reliable?

5.
What are data?  Explain the different types of data.  Enumerate the various sources of data available for a researcher.

(OR)

6.
What is tabulation?  Explain the rules for tabulation.

7.
Describe the types of mistakes that frequently occur in interpretation of data.  How can they be avoided?

(OR)

8.
Explain the significance of a research report and narrate the various steps involved in writing such a report.
9.
Case Study: (Compulsory) 
Buying Behaviour
The small car is gaining more popularity.  It is no longer being perceived as a poor man’s alternative to mobility.  Its advantages are clearly outlined in today’s need, where traffic congestion and economy – related issues far outweigh the status linked redundancy market.  This sector covers nearly 60% of Rs.14500 crore automobile market. The players in small segment are- Daewoo with Matiz, Hyundai with Santro, Fiat with Uno, TELCO with Indica and of course MUL with M 800 and Zen.  All the newcomers are set to give a tough time to Maruti’s flagship cars – M 800 and Zen, with their international class designing, technology and attractive pricing.  Now with such an emerging cut-throat competition the question is, whether every company will be able to face the same and thus survive.  Obviously only those who get all their strategies right will win the contest.

To be successful, firms shall have to develop an understanding of what consumers actually require, as market has shifted from seller’s market to buyer’s market.  There is no denying the fact that various factors influence buying behaviour of the consumer.  In the same manner, many variables/attributes influence the buying decision for a small car too.  For some, appearance is important while for others economy/cost is more important than look.  Still for some others, safety is the most important factor and so on.  Thus, perceptions vary from person to person.      

In view of the above, you are asked to prepare a suitable research design and to construct a questionnaire for collecting the primary data on buying behaviour of the customers of small car.






