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1.
Case study (Compulsory):

The PPP hotel, located in a narrow lane in a busy locality in Hyderabad, which serves ‘Andhra Style’ food has become very popular and has become very overcrowded.  The owner of the hotel allowed his nephew to open a hotel in the same name in a nearby locality.  The new hotel has a better building and seating arrangements.  The food served in the new hotel is supplied from the old hotel on a cost plus basis.  Within a short while, the new hotel began to attract more customers than the original one although the prices in the new hotel are about 20 percent higher than in the older one.

Questions:

a.
Why is the new hotel able to attract more customers?


b.
Do you suggest any future strategy for the PPP?

2.
Explain the characteristics of services.
(OR)

3.
Explain the seven elements in marketing mix of services.
4.
What are the benefits of service blue printing?

(OR)

5.
What are the pricing tactics in service market?
6.
What are the methods to improve the service quality?

(OR)

7.
Explain the ten original dimensions of service quality.
8.
Discuss the strategies for effective service delivery.
(OR)

9.
Explain the process of service delivery.






