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1.
Case Study (Compulsory):

Swedish car manufacturing company VOLVO with an implantable radar device approved for use in India wanted to understand the potential of the market in Indian Automobile Market.


Explain the research design required for this scenario. 

2.
Briefly describe the significance of Marketing Research with  relevant examples from Cosmetic Industry.   

(OR)

3.
Role and Importance of Research in Marketing Decision Making not only attached to one particular stage. Comment.
4.
Give your views on the marketing research techniques for a mobile manufacturing entrant.
(OR)

5.
Suggest the different researches that can be adopted in New Product Development with a dash of example from the field of mobile phones.
6.
List out and describe the classification of Survey Methods.







(OR)

7.
Distribution, Promotion and Advertisement in Research methods, has got tremendous potentiality. Elucidate.
8.
Enumerate the differences between Parametric and Non-Parametric analytical tools by explaining about two tools from each.

(OR)
9.
Illustrate the writing and oral reporting forms in Marketing research.






