
DEPARTMENT OF MANAGEMENT STUDIES 

FEEDBACK FROM STAKEHOLDERS AND ACTION TAKEN 

 (2018-19) 

 
The Department has formal and informal mechanisms to obtain 

feedback from stakeholders through various committees, associations, and 

organizations, etc. The report for 2018-19 is presented herewith. 

1. a. Employers Feedback 

• Communication in GD and PI has to be improved to a greater extent and 

Communication Skills should be offered as a free elective. 

• Students need to be updated on current business knowledge 

 
1. b. Parents Feedback 

• Enough time to be provided for Fee payment by the administration 

• Women students’ parents requested reprographic facilities within the campus 

 

1. c. Students Feedback 

• Requested for full semester projects as it will help them in getting absorbed in 

companies   where they are doing projects; 

 
1. d. Alumnus Feedback 

 
• Business Analytics specialization needs to be upgraded to include 

TABLEAU, R’ Big Data, etc. 

Feedback from Employers was collected based on the following criteria. 

Employer Feedback Analysis 

 Criteria for Analysis 

C1 Infrastructure and Placement 

C2 Resumes and Etiquette 

C3 Competency and skill sets 

C4 Communication skills 

C5 Subject basic and business knowledge 

C6 Performance during GD and PI 

C7 Awareness about the company profile and job requirements 

 



Sample   Feedback for Employer-Enclosed 

 
 



 

 

 
 

No of Respondents: 15                          Cumulative Score 67  

 

Course of Action taken:  

 

Communication in GD and PI has to be improved to a greater extent and Students need to 

be updated on current business knowledge. In tune with this suggestion, the Placement 

officer and concerned course teacher were asked to give adequate importance to it. Enough 

content for communication had been added in Soft Skills introduced in 2019. 

 

19MS2005 SOFT SKILLS 
L T P   C     
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Course Objectives: 

• To help the students develop their competencies and capabilities 

• To enable the students to understand the industry expectations 

• To create self-confident individuals by mastering the common soft skills. 

 

Course Outcome:  

Students will  

•  understand the importance of soft skills needed for their profession 

• become self-confident and self-motivated individuals to face the competitive 

world. 

• become more self-disciplined and competent individuals to face the industry. 

• demonstrate necessary employability skills. 

• apply interview skills and face the interview confidently. 

• understand the expectations of the industry and start preparing accordingly. 

 

 

Module -I - Introduction to soft skills, the significance of soft skills, soft skills vs hard 

skills, attitude, self-confidence, and self–motivation, performance evaluation. 

Module -II - Communication skills, verbal communication skills, oral, telephonic, and 

social media communication, non-verbal communication skills, body language, personal 

application/action taken. 
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Module -III- industry expectations, universal hiring rule, attire and etiquettes teamwork, 

adaptability, personal application/action taken.  

Module -IV - Problem-solving skills, making the right choice, never give up, begin to 

grow, critical thinking, personal application/action taken. 

Module -V - Planning, prioritization, delegation, conflict management, presentation 

skills, personal application/action taken 

Module - VI - group discussion, preparing a professional resume, interview skills, do’s 

and don’ts, answering the common questions of the interview, mock interview, 

performance evaluation,  

 

Reference Books: 

1. Frederick H. Wentz  Soft Skills Training: A Workbook to Develop Skills for 

Employment, Create Space Independent Publishing Platform; Large edition, 

2012. 

2. T. KalyanaChakravarthi, T. LathaChakravarthi Soft Skills for Managers, Wiley, 

2011.  

3. Geetu bharwaney, Increase your emotional Intelligence, Jaico publishing house, 

Delhi 2009. 

4. R.C.Bhatia, Personality Development, Ane books private ltd, Delhi, 2013. 

5. Jayant Neogy Sure Success in Interviews: The most comprehensive one-source 

guide for succeeding in interviews Kindle Edition, Unicorn Books (10 March 

2014). 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 

http://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=T.+Kalyana+Chakravarthi&search-alias=stripbooks
http://www.amazon.in/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=T.+Latha+Chakravarthi&search-alias=stripbooks


Alumni Feedback Analysis 
 

Feedback from alumni was collected based on the following criteria. 

  

Criteria for Analysis 

C1 Level of knowledge 

C2 Allotment of credits 

C3 Syllabus, design, resource  

C4 Elective course choice  

C5 Skills relevant to the placement  

C6 Industry relevant course  

C7 Teaching method 

C8 Syllabus 

C9 Faculty availability for interaction  

C10 Fairness in evaluation  

C11 Redressing grievances 

C12 Helpful attitude of staff 

 

C13 Library  

C14 Lab 

C15 Day Scholar/hostel facilities  

 

C16 Recreational facilities 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 Sample Feedback for Alumni 
 

 



 

 

 

 

No Respondents: 45                                                    Average Score: 52 

 

 

Course of Action: 

 

As per the suggestions given by Alumnus of MBA, Well Placed Alumni incorporate has to be engaged 

frequently to expose them to the realities of the world. In view of it, Alumni Interaction Program has 

been regularly conducted in the Management Studies department. A sample of it is attached below:  
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Analysis of Students Feedback 
 

Feedback from students was collected based on the following criteria. 

 
 Criteria for Analysis 

C1 Academic course 

C2 Teaching and Evaluation 

C3 Facilities 

C4 Guidance 

C5 Extra-curricular 

 

 

 

 

 

 

 



 

 

 

 

 

 

 



 

 

 

 

 

 

No of Students: 80                                          Cumulative Score: 74 

 

 

 

Course of Action 

 Annexure-1-: 

• Request from the students’ side stated that crash course is required to clear the 

arrear subjects. Arear Coaching Classes were conducted by the concerned 

course faculty with the support of the Administration.  

 

 

 

 

          Annexure-2: 

• Domain-specific cases studies may be extensively used by the subject 

teachers. It was ensured with all teachers to implement the same and the 

faculty members were asked to use the case study as a sub-content of his 

or her elective subject in the BOS Meeting held on 25th June 2019 
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Points of Discussion 

I. As decided and passed in the CDC meeting for revision of the credits of I MBA 
curriculum for the new batch 2019-20, with the equivalent revision in the syllabus 
content, with subsequent changes of the subject codes, as the practical inputs are 
embedded in the syllabus content and will be covered through course delivery. The 
revised subject codes and syllabus has been given in Table 1.1  

 

 

 

 

 

 

 

 

 

 

 

 

 

Department of Management Studies –  
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Feedback Analysis  for Parents 

 
 Criteria for Analysis 

C1 Overall Education 

C2 Overall Facilities 

C3 Placement Training 

C4 Internet 

C5 Library 

C6 Sanitation 

C7 Residence Facilities 

C8 Co-curricular activities 

C9 Mentoring and Counselling 

C10 Bridge courses 

C11 Training Program – Life-skills 

C12 Fee structure 

 



 

 



 

 



 

 

 

 

 

 

 



 

 

Feedback Analysis for Parents  

 

 

 

No of Parents: 35                                             Cumulative Score: 66 

 

 

Course of Action:   

 

Women students’ parents requested reprographic facilities within the campus. It was ensured 

with the opening up of “Xerox” center near the old canteen under ECE seminar hall.   
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